KENT STATE UNIVERSITY

College of Business Administration

B AD-7/65064--BUYER BEHAVIOR

Tentative Syllabus, Summer I 2008
Dr. Lawrence J. Marks
Home Phone:  330-650-5758

Office­-516 BSA
Office Phone: 330-672-1266

Office Hours:  4:15 to 5:15 MTWH and by appointment.
lmarks@kent.edu
Required Text:  CONSUMER BEHAVIOR, Buying, Having, and Being, Michael R. Solmon, Pearson-Prentice Hall, 8th edition, ISBN 978-0-13-601596-3.
Optional (but STRONGLY recommended:  Printed Course Outline available on line at http://personal.kent.edu/~lmarks or at Kinko’s).

PURPOSE:

This course is designed to introduce you to the field of consumer behavior.  The primary purposes of the course are to increase your understanding of consumer behavior concepts and to help you to think about them from a managerial perspective.  Thus, you will be learning both the theoretical concepts of consumer behavior and their application to marketing strategies and decision making.

COURSE REQUIREMENTS:

Regular class attendance is strongly recommended.  The classroom lectures are an important part of the course.  You are encouraged to read the material prior to class as this will facilitate in-class discussion and increase your comprehension of the lecture. Of course, all examinations must be taken.

PREREQUISITE FOR THIS COURSE IS COMPLETION OF B AD 65051.

Students who have not successfully completed the course prerequisite must withdraw from this class.  You risk deregistration if you have not completed the prerequisite. 

GRADING PROCEDURES:

There will be a series of case assignments and three examinations.  In addition class participation will be counted.  These are weighted as follows:

Percentage of

Final Grade

Exam 1


18%

Exam 2


20%

Exam 3


22%

Case Assignment 1

10%

Case Assignment 2

10%

Case Assignment 3

10%

Quality of Individual Participation
10%
The Following Policies Apply to All Students in this Course:
A. Students attending the course who do not have the proper prerequisite risk being deregistered from the class. 

B. Students have responsibility to ensure they are properly enrolled in classes. You are advised to review your official class schedule (using Web for Students) during the first two weeks of the semester to ensure you are properly enrolled in this class and section. Should you find an error in your class schedule, you have until [date will be provided by the Undergraduate Office in advance] to correct the error with your advising office. If registration errors are not corrected by this date and you continue to attend and participate in classes for which you are not officially enrolled, you are advised now that you will not receive a grade at the conclusion of the semester for any class in which you are not properly registered. 

C. Academic honesty: Cheating means to misrepresent the source, nature, or other conditions of your academic work (e.g., tests, papers, projects, assignments) so as to get undeserved credit. The use of the intellectual property of others without giving them appropriate credit is a serious academic offense. It is the University's policy that cheating or plagiarism result in receiving a failing grade (0 points) for the work or course. Repeat offenses may result in dismissal from the University. 

D. For Fall and Spring semesters, the course withdrawal deadline is always the Sunday of the 10th  week of the semester. For Intersession, the course withdrawal deadline is always the Saturday of the second week (of three total). For Summer I and III, the course withdrawal deadline is usually the Saturday of the second week (of five total). For Summer II, the course withdrawal deadline is usually the Saturday of the fourth week (of eight total). Summer I 2008 course withdrawal deadline is Monday, June 30, 2008.
E. Students with disabilities: University policy 3342-3-18 requires that students with disabilities be provided reasonable accommodations to ensure their equal access course content. If you have documented disability and require accommodations, please contact the instructor at the beginning of the semester to make arrangements for necessary classroom adjustments. Please note, you must first verify your eligibility for these through the Student Disability Services (contact 330-672-3391 or visit http://www.registrars.kent.edu/disability/ for more information on registration procedures).

TENTATIVE SCHEDULE 
B AD 65064-010 Buyer Behavior, CRN 11515
Monday and Wednesday  

6:00 to 9:50 p.m. – Room 217BSA

Case

CHAPTER
Assignment


DATE 
TOPIC 
READINGS
 Due

	June
	  9  M 
	Introduction & Overview of C.B
	Chapter 1
	None

	
	
	Consumer Research
	
	

	
	11  W  
	Market Segmentation I and II
	6,
	

	
	
	Culture and Subculture
	17, 16 (except 622-627)
	

	
	
	
	15, 14, 13
	

	
	16  M
	EXAM 1
	1, 6, 13, 14, 15, 16, 17
	

	
	
	Social Class
	13
	

	
	18  W
	Reference Groups & Family 
	11, 12
	

	
	
	Motivation and Involvement
	4, 5
	

	 
	23  M
	Personality
	6
	Case 1 due

	
	
	Personal Influence
	11
	

	
	25  W
	Innovation
	16 (p. 622-627)
	

	
	
	Information Processing I
	3
	Case 2 due

	
	30   M
	EXAM 2
	3, 4, 5, 6, 11, 
	

	
	
	
	12, 13,16 as noted
	

	
	
	Information Processing II; 
	2, 7
	

	July
	2   W
	Attitudes
	2, 7
	

	
	7   M
	Changing Attitudes
	8
	

	
	
	Problem Recognition and Search
	9, 10
	Case 3 due

	
	
	Evaluation and Choice
	
	

	
	9  W
	Post-Purchase Evaluation
	
	

	
	
	EXAM 3 (Final examination)
	2, 7, 8, 9, 10
	


The final will be given in the final class period, at the assigned time. It is non-cumulative.  
Please note that the deadline date for single course withdrawal (without a grade being reported) for Summer I is June 30, 2008. You may not withdraw from a single course after the deadline unless you can document extenuating circumstances (from a third party on official stationery) and get it approved by the Graduate School of Management Office.  
DESCRIPTION OF THE EXAMINATIONS

The purpose of the examinations is to provide a measure of your knowledge of the terminology, concepts, and application of the material covered in the textbook and in the lectures.  The examinations are not comprehensive. 

Examinations will be briefly reviewed in class as soon as they are graded.  You are welcome to discuss any question with me BRIEFLY in class or extensively during my office hours.  It is to your advantage to discuss any problems you may have with a test soon after it is reviewed.  NO adjustments will be made in grades after the next examination is taken.

All make-up examinations will be ESSAYS (approximately 10 questions).  Make-up dates will be assigned as needed.

ABOUT THE MINI-CASE ASSIGNMENTS 

It is very important to be prepared for each and every class. The Mini-Cases are usually geared to the textbook material. So, before attempting to deal with the case, be sure to understand the chapter material. In addition to the "textbook" answer, try to relate the "teaching points" to your own work situation. This may produce some additional interesting classroom discussion. 
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