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“If the next guy can do it, I can do it better!”

The “back story”

The product needs a name

They came up with 20 or 25 names

They pick “FEED.”

It describes the product.

It is simple.

It stands out from the 1000’s of other products.

The beginnings of a new brand are born

The product gets “rave reviews.”

Now, growing their business involves several steps:

Writing a business plan,

Getting a loan,

Incorporating

AND

More sophisticated packaging

Now it is time to give the brand a STRONGER IDENTITY

You have 1 second to get the customer’s attention

You want your brand BIG and MEMORABLE.

Goal: To SIMPLIFY the packaging

Consult a “Branding and Identity Expert”

What is working and what is not?

Problems:

Hard to read

Busy

Image is vague

It IS legible

The NEW package:

Simple.

Keeps true to the product idea.

It showcases the product well.

NOMINATED FOR AN AWARD FOR THE PACKAGING!

And the WHOLE FOODS chain becomes interested!!
