KENT STATE UNIVERSITY

College of Business Administration

MARKETING 35035--BUYER BEHAVIOR

Tentative Syllabus -- Summer III 2010
Website:  http://www.personal.kent.edu/~lmarks and http://vista8.kent.edu 
Dr. Lawrence J. Marks
Home Phone:  330-650-5758

Office­-516 BSA
Office Phone:  330-672-1266

Office Hours:  11:45 am to 12:45 pm MTWH and by appointment
lmarks@kent.edu
Required Text:  CONSUMER BEHAVIOR, 1st edition, Barry J. Babin and Eric G. Harris, South-Western Cengage Learning, 2009.  ISBN:  0-324-59011-3
Optional (but STRONGLY recommended:  Course Lecture Outline, available online at http://personal.kent.edu/~lmarks or for purchase from Campus Copy Connection 3rd floor of the library 330-672-2679 and at FedEx/Kinko’s in Kent 427 E Main St, Kent – 330-678-9047.
PURPOSE:

This course is designed to introduce you to the field of consumer behavior.  The primary purposes of the course are to increase your understanding of consumer behavior concepts and to help you to think about them from a managerial perspective.  Thus, you will be learning both the theoretical concepts of consumer behavior and their application to marketing strategies and decision making.

COURSE REQUIREMENTS:


Regular class attendance (and/or viewing the video archive) is strongly recommended.  The classroom lectures are an important part of the course.  You are encouraged to read the material prior to class as this will facilitate in-class discussion and increase your comprehension of the lecture. Of course, all quizzes and examinations must be taken.
PREREQUISITE FOR THIS COURSE IS COMPLETION OF MKTG 25010.

     Students who have not successfully completed the course prerequisite must withdraw from this class.  You risk deregistration if you have not completed the prerequisite. 

GRADING PROCEDURES:

     There will be two online quizzes, two examinations and a final.  These are weighted as follows:

Percentage of

Final Grade

Online Quiz 1

10%

Exam 1


23%

Online Quiz 2

10%

Exam 2


27%
Exam 3


30%



The Following Policies Apply to All Students in this Course:
A. Students attending the course who do not have the proper prerequisite risk being deregistered from the class. 

B. Students have responsibility to ensure they are properly enrolled in classes. You are advised to review your official class schedule (using Web for Students) during the first two weeks of the semester to ensure you are properly enrolled in this class and section. Should you find an error in your class schedule, you have until Thursday, July 22 for Summer III to correct the error with your advising office. If registration errors are not corrected by this date and you continue to attend and participate in classes for which you are not officially enrolled, you are advised now that you will not receive a grade at the conclusion of the semester for any class in which you are not properly registered. 

C. Academic honesty: Cheating means to misrepresent the source, nature, or other conditions of your academic work (e.g., tests, papers, projects, assignments) so as to get undeserved credit. The use of the intellectual property of others without giving them appropriate credit is a serious academic offense. It is the University's policy that cheating or plagiarism result in receiving a failing grade (0 points) for the work or course. Repeat offenses may result in dismissal from the University. 
For an excellent review of the topic, browse http://ec.hku.hk/plagiarism/introduction.htm,  For a PowerPoint presentation that reviews the topic of cheating and plagiarism (and which reflects my views), browse http://www.personal.kent.edu/~lmarks/ethics/Plagiarism.ppt.  NOTE The questions for the quizzes and exams are copyrighted and unauthorized reproduction  or possession of these is prohibited.

D. For Fall and Spring semesters, the course withdrawal deadline is always the Sunday of the 10th  week of the semester. For Intersession, the course withdrawal deadline is always the Saturday of the second week (of three total). For Summer I and III, the course withdrawal deadline is usually the Saturday of the second week (of five total). For Summer II, the course withdrawal deadline is usually the Saturday of the fourth week (of eight total).   Summer IIII 2010 course withdrawal deadline is Monday, August 9, 2010.

E. Students with disabilities: University policy 3342-3-18 requires that students with disabilities be provided reasonable accommodations to ensure their equal access course content. If you have documented disability and require accommodations (typically extended time for tests), please contact the instructor at the beginning of the semester to make arrangements for necessary classroom adjustments. Please note, you must first verify your eligibility for these through the Student Disability Services (contact 330-672-3391 or visit http://www.registrars.kent.edu/disability/ for more information on registration procedures).
F.  International Students.  KSU, the College Of Business, and the Department Of Marketing welcome international students.  If English is not your first language, you may want to register with me to have extra time on the mini-tests.  If so, drop me an email from your KSU email.  I will verify your status and then give you access to quizzes and exams with an extended time limit.

Communication Policy. Please use e-mail for all “official” communication with the instructor. My e-mail address is lmarks@kent.edu and I am accessible from the Vista 8.0 mail as well.  
Because I teach more than one class, you MUST start the subject line with the phrase “MKTG 35035” AND THEN include the actual subject of your message after that phrase.  This also keeps the message out of “junk mail” (usually).

An example subject line is:  MKTG 35035 – Question about Quiz 2.  Allow one business day (that is, 24 hours Monday through Friday) for a response.  If you are asking for personal information (for example, about a grade) you MUST use your KSU email address (not beerdrinker@gwis.net). Telephone messages and postings to the Vista 8.0 discussion forums do not count as “official” communications (I cannot verify that the message is actually from you)!
Class content is delivered both in person and over the internet.  This allows students to either take the class in a traditional classroom setting or as an online, web-based course. Testing during is done online allowing students to take tests at their convenience.  The final examination, given on the last day of class (and the following day), must be taken in the College’s computer labs (second floor Business Administration Building) or at another pre-approved testing center.

Lectures are given “live” from Monday through Thursday.  These lectures are then archived in a .wma (Window Media) audio version, and are posted on iTunes U (http://itunes.kent.edu) in .mp3 format.  Additionally, a video version of the lecture will be posted (usually on the same day as the lecture, but virtually always within 24 hours) on the class website (http://vista8.kent.edu).  These archived lectures are available for the balance of the class. 
CLASS WEBSITE

The Marketing 35035 class website is available at http://vista8.kent.edu.  You are automatically enrolled in that site shortly after you register for the class.  You can access the site with your Flashline name and password. The website is organized by topic as follows: 


Your Home Page.  This is where you will find the basic information you need to participate in the class including a copy of the syllabus, and links to the lecture archives and to the online quizzes and exams.  This is also where you will find the Announcements link (on the page’s top toolbar). All official announcements for the class will be posted to this link.  This could include changes to the schedule, extra credit opportunities or clarifications of class-related issues.  Announcements will be sent to your Vista 8 mail account and you can find an archive of all announcements in the announcements forum.  It is YOUR responsibility to check your mail AND the announcements multiple times a week to stay current with the class.

Discussion Forums. This is an opportunity for you to share your experience in the class with other students. There are two basic discussion forums: Issues with the Class, and the Marketing Network.  

The Marketing Tech Talk forum is for you to discuss technical problems you may be having with the class (e.g., browser issues, problems finding information, connection questions, etc).  Other students may be having the same issues, or they may be able to solve the problem you are having.  Please do not use this forum to ask the instructor for help with a grading problem or for help with a specific issue. When you post an issue to this discussion board, be sure to read the other postings first to see if other students have had similar issues.  It helps if you use an informative heading for your contribution so that other students can determine the subject without reading the full posting.  For example “Lecture 2 keeps freezing up on me” is more informative than “I’m having problems”.


The Marketing In Action forum is a chance for students to talk with each other about topics related to the course.  Much of what we discuss in class has applications in the real world and it can be fun to make the connection between the class and commercials, products, and company news you may see or hear about. Students are encouraged to participate in these threaded discussion groups and are welcome to introduce topics that may be of interest to the class.


This forum is not a place for commercial announcements or other spam.  Abusive or inappropriate comments will not be tolerated.  Students who abuse the discussion boards may be dropped from the discussion lists or subject to other disciplinary action if necessary.


Lectures and Lecture Notes.  

Lectures.  This is where you will find a link to the lecture archives.  They will be posted, usually on the same day as the class, but virtually always within 24 hours of the live lecture.  You can also access the Windows Media (.wma) file and iTunes U for the audio version of the lectures.


Lecture Notes. This is where you will find a downloadable version of the Lecture Notes.  These Lecture Notes are an outline version of the lecture and are designed to help you take notes while viewing the lectures. The online Lecture Notes are available for free download shortly before the material is covered in class.


Testing.
This is where you will find the online quizzes and exams.  You must take each quiz and exam before the deadline; DON’T FORGET ABOUT THEM!

DESCRIPTION OF THE ONLINE QUIZZES


The purpose of the online quizzes is to “encourage” you to stay current with the class material.  In the summer, it is too easy to let the material go until just before an exam and then find out that you are overwhelmed by the content.  


The online quizzes will open not later than 5 p.m. on Friday afternoon (and perhaps earlier) and stay open until the following Tuesday, closing at 11 p.m.  This should allow those who do not have home access to the internet to get to a computer lab to take the quiz.  


The quizzes are open book and open notes and will be over the material covered during that week.  They are taken from your own computer (or one at a library or lab, etc).  You do not need to be at a testing center for these UNPROCTORED online quizzes.

DESCRIPTION OF THE EXAMINATIONS

The purpose of the examinations is to provide a measure of your knowledge of the terminology, concepts, and application of the material covered in the textbook and in the lectures.  The examinations are not comprehensive. 

Students are not permitted to use books, notes, laptops, calculators, telephones, etc. during the exam.  Possession of examination questions outside the testing period is prohibited!


The two in-class examinations and the final will be given on Thursday morning in the first hour and fifteen minutes of class.  The two exams will be followed by class lecture.  Web-based students will need to arrange to take the exam (in an approved, proctored web environment, such as the College of Business computer labs located on the second floor of the Business Administration Building OR from any preapproved testing center) either on the same day as the in-class exam or on the following day (i.e., either on Thursday or Friday). These exams are 50 questions and are timed to last 75 minutes.  Each one is available for two days (you can only take them once).  When you go to the lab or testing center, you will need to show a valid KSU ID (or other legitimate picture ID) to the proctor assigned to the lab.  You will then be given the information for the examination. 

If it appears to be necessary (due to technical problems), a pencil and paper version of the final may be substituted at the instructor’s discretion.
Examinations will be briefly reviewed in class as soon as they are graded.  You are welcome to discuss any question with me BRIEFLY in class or extensively during my office hours.  It is to your advantage to discuss any problems you may have with a test soon after it is reviewed.  NO adjustments will be made in grades after the next examination is taken.

All make-up examinations will be ESSAYS (approximately 10 questions).  Make-up dates will be assigned as needed.


The exams are CLOSED BOOK and NO NOTES and (though for the final exam you can use a calculator).  You cannot use other electronic devices.  


There will be no make-up final exams.  It is your responsibility to find a time during finals week to take the online final exam.  DO NOT WAIT UNTIL THE LAST HOUR ON THE LAST DAY TO ATTEMPT TO TAKE THE EXAM as technical problems can occur.
Comments on the Grading

Grades are based on two online quizzes and on three exams.  These are timed exams. This class uses the plus/minus grading system.
1.  For assignments where I assign a grade (not likely in this course):

	100% (rare)
	A+
	78%
	C+

	95%
	A
	75%
	C

	91%
	A-
	71%
	C-

	88%
	B+
	68%
	D+

	85%
	B
	65%
	D

	81%
	B-
	61
	D-

	
	
	Below 60% (rare)
	F


2. The test grading scale is:

	93-100%
	A
	77-79%
	C+

	90-92%
	A-
	73-76%
	C

	87-89%
	B+
	70-72%
	C-

	83-86%
	B
	67-69%
	D+

	80-82%
	B-
	63-66%
	D

	
	
	60-62%
	D-

	
	
	Below 60%
	F


3.  Translating the class average into a course grade (consistent with the University policy):

	Course Avg.
	Course

Grade
	Univ.

GPA
	Course Avg.
	Course

Grade
	Univ.

GPA

	92.6+%
	A
	4.0
	76.6-79.5%
	C+
	2.3

	89.6-92.5%
	A-
	3.7
	72.6-76.5%
	C
	2.0

	86.6-89.5%
	B+
	3.3
	69.6-72.5%
	C-
	1.7

	82.6-86.5%
	B
	3.0
	66.6-69.5%
	D+
	1.3

	79.6-82.5%
	B-
	2.7
	59.6-66.5%
	D
	1.0

	
	
	
	59.5 and below
	F
	0.0


Please pay attention to your grades during the term, as the class grade is assigned firmly on the earned class average (rounded up as indicated above).  Go to  http://www.personal.kent.edu/~lmarks/MKTG35035/gradecalculator.xls (available from Vista 8 as a click) for a spreadsheet that will help you calculate how you are doing in the class.

IMPORTANT NOTE  about course grades.  YOU need to watch for deadlines for quizzes, the exams and any extra credit assignments which may be offered (rare in the summer, but not unheard of).  Once an assessment closes, it is very rare for it to be re-opened.  And, once we get to the final exam, all other assessments and extra credit opportunities will have been closed.  So, do them before their deadlines.  

Once the final is taken, your Final Course Grade is calculated using the weights shown above (and in the grade calculator) so that 20% of your grade is based on the quizzes and 80% on the examinations.  
THERE ARE NO CHANGES to final course grades made for “being close” to the next higher grade, nor for “only being .1 away” from the next higher grade, nor for “really, really needing” the next higher grade.  Students receive the grade that they have earned.  

The only possible adjustment to a final course grade occurs when a curve is needed.  IF, at the end of finals, there are not a reasonable number of A’s (or, if too many students are failing), it is possible that a curve will be created.  In this case, a set number of points will be added to everyone’s final course grade.  Should this occur, students will be informed via Vista 8.0 announcements and/or email.

TENTATIVE SCHEDULE

Monday, Tuesday, Wednesday, and Thursday  
106 BSA (Section 030 live;

9:45 a.m. to 11:40 a.m.
and 031 web-based**)

	
	
	Date
	Chapter Topic
	Readings

	Week 1
	July
	19 M 
	Introduction & Overview of C.B
	Chapter 1; p. 1-15

	
	
	20 T
	CB Models & Consumer Research
	Chapter 2; p. 23-33 and 55 to 56.

	
	
	21 W  
	Research & Market Segmentation I 
	Chapter 1; p.16-21

	
	
	22 H
	Market Segmentation 2 & Culture
	Chapter 2; p.33-39

	
	
	
	Online Quiz 1
	Quiz 1 -- Material to date

	Week 2
	
	26 M
	Culture and Subculture
	Chapter 8; p. 145-167

	
	
	27 T
	Social Class & Reference Groups
	Chapter 8; p. 145-167

	
	
	28 W
	Social Class & Reference Groups
	Chapter 9; p. 169-178

	
	
	29 H
	EXAM 1
	Exam 1-- Material to date

	
	
	29 H
	Family 
	Chapter 9; p. 183-187

	Week 3
	 Aug
	 2 M
	Family & Motivation and Involvement
	Chapter 5; 83-99

	
	 
	 3 T
	Motivation & Personality
	Chapter 6; 103-118

	
	
	 4 W
	Personal Influence & Innovation
	Chapter 9; 178-181; 181-182

	
	
	 5 H
	Innovation & Information Processing I
	Chapter 4; 70-81

	
	
	
	Online Quiz 2
	Quiz 2 -- Material since Exam 1

	Week 4
	
	  9 M
	Information Processing I & II
	Chapter 4; 70-81

	
	
	10 T
	Information Processing I & II
	Chapter 3; 41-58 Chapter 4; 61-69

	
	
	 11 W
	Attitude Formation
	Chapter 7; p. 121-142

	
	
	 12 H
	Exam 2 
	Exam 2-- Material since Exam 1

	
	
	 12 H
	Changing Attitudes
	Chapter 7; p. 121-142

 Review pages 174 & 175

	Week 5
	
	16  M
	Problem Recognition and Search
	Chapter 11; p.213-226

	
	
	17  T
	Evaluation, Choice, and 
	Chapter 12; p. 231-244

	
	
	18 W
	Post-Purchase Evaluation
	Chapter 13 & 14; p.247-280

	
	
	19  H
	EXAM 3 (Final examination)
	Exam 3 -- Material since Exam 2

	
	
	
	
	


For in-class students, the final will be given in the final class period, at the assigned time.  Web-based students can take it on Thursday, August 19 or Friday, August 20. The final is non-cumulative and will cover material since Exam 2.  

**Class content for the web-based section should always be available within 24 hours of the class (and OFTEN it will be available later on the same day as the class).  Web-based students MUST make arrangements to take the exams at one of the university testing centers.  Web-based exams must be taken either on the same day as the “live” exam, or the next day.  In the summer, this is an EXTREMELY fast-paced class; do NOT get behind.
Revised August 16, 2010








PAGE  
2

